THE SERVICE-DOMINANT
LOGIC OF MARKETING

DIALOG,
DEBATE,
AND
DIRECTIONS

ROBERT F. LUSCH axo STEPHEN L. VARGO, sawrons

The Service-Dominant Logic of Marketing:
Dialog, Debate, and Directions

By Robert F. Lusch, Stephen L. Vargo

Read Online ©

The Service-Dominant Logic of Marketing: Dialog, Debate, and Directions
By Robert F. Lusch, Stephen L. Vargo

Expanding on the editors award-winning article "Evolving to a New Dominant
Logic for Marketing," this book presents a challenging new paradigm for the
marketing discipline. This new paradigm is service-oriented, customer-oriented,
relationship-focused, and knowledge-based, and places marketing, once viewed
as asupport function, central to overall business strategy. Service-dominant logic
defines service as the application of competencies for the benefit of another
entity and sees mutual service provision, rather than the exchange of goods, as
the proper subject of marketing. It moves the orientation of marketing from a
"market to" philosophy where customers are promoted to, targeted, and captured,
to a"market with" philosophy where the customer and supply chain partners are
collaborators in the entire marketing process. The editors elaborate on this model
through an historical analysis, clarification, and extension of service-dominant
logic, and distinguished marketing thinkers then provide further insight and
commentary. The result is a more comprehensive and inclusive marketing theory
that will challenge both current thinking and marketing practice.
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Expanding on the editors award-winning article "Evolving to aNew Dominant Logic for Marketing,” this
book presents a challenging new paradigm for the marketing discipline. This new paradigm is service-
oriented, customer-oriented, relationship-focused, and knowledge-based, and places marketing, once viewed
as a support function, central to overall business strategy. Service-dominant logic defines service asthe
application of competencies for the benefit of another entity and sees mutual service provision, rather than
the exchange of goods, as the proper subject of marketing. It moves the orientation of marketing from a
"market to" philosophy where customers are promoted to, targeted, and captured, to a "market with"
philosophy where the customer and supply chain partners are collaborators in the entire marketing process.
The editors elaborate on this model through an historical analysis, clarification, and extension of service-
dominant logic, and distinguished marketing thinkers then provide further insight and commentary. The
result is amore comprehensive and inclusive marketing theory that will challenge both current thinking and
marketing practice.
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Editorial Review

About the Author

Stephen L. Vargo is a Shidler Distinguished Professor and Professor of Marketing at the University of
Hawai'i at Manoa. Prior to entering academia, Professor Vargo had a career in entrepreneuria business and
consulted with many corporations and governmental agencies. Professor Vargo's primary areas of research
are marketing theory and thought, and consumers' evaluative reference scales. He has been awarded
honorary professorships and has held visiting positions at many |eading universities worldwide and is the
recipient of major awards for his contributions to marketing theory and thought.

Raobert F. Lusch is the James and Pamela Muzzy Chair in Entrepreneurship at the Eller College of
Management, University of Arizona. Heis past editor of the Journal of Marketing and Chairperson of the
American Marketing Association. Professor Lusch's research focuses on marketing strategy and theory with
amajor focus on the service-dominant logic of marketing. He is the recipient of many awards including the
2013 AMA/Irwin Distinguished Marketing Educator Award.

FREDERICK E. WEBSTER, Jr., is Charles Henry Jones Third Century Professor of Management at the
Amos Tuck School of Business Administration at Dartmouth College. An active consultant for many leading
firms throughout the United States and abroad, he is also the author of Market-Driven Management: Using
the New Marketing Concept to Create a Customer-Oriented Company (Wiley), among other publications. He
isaso atrustee of the Marketing Science Institute and a past director of the American Marketing
Association.

Users Review
From reader reviews:
Richard Slawson:

Book isto be different for every single grade. Book for children until eventually adult are different content.
Asyou may know that book is very important for us. The book The Service-Dominant Logic of Marketing:
Dialog, Debate, and Directions was making you to know about other expertise and of course you can take
more information. It is rather advantages for you. The e-book The Service-Dominant Logic of Marketing:
Dialog, Debate, and Directionsis not only giving you alot more new information but also being your friend
when you feel bored. Y ou can spend your current spend time to read your reserve. Try to make relationship
using the book The Service-Dominant Logic of Marketing: Dialog, Debate, and Directions. Y ou never really
feel lose out for everything should you read some books.

Mike Gray:

The book untitled The Service-Dominant Logic of Marketing: Dialog, Debate, and Directions contain alot of
information on it. The writer explains the girl ideawith easy method. The language is very clear to see al the
people, so do not worry, you can easy to read this. The book was written by famous author. The author
provides you in the new period of time of literary works. Y ou can easily read this book because you can
please read on your smart phone, or program, so you can read the book within anywhere and anytime. If you



want to buy the e-book, you can open up their official web-site and also order it. Have anice learn.

Dédlla Richardson:

Aswe know that book isimportant thing to add our expertise for everything. By areserve we can know
everything we wish. A book isagroup of written, printed, illustrated or maybe blank sheet. Every year was
exactly added. Thisreserve The Service-Dominant Logic of Marketing: Dialog, Debate, and Directions was
filled regarding science. Spend your spare time to add your knowledge about your research competence.
Some peopl e has severa feel when they reading the book. If you know how big benefit of a book, you can
feel enjoy to read a publication. In the modern eralike today, many ways to get book that you simply
wanted.

Douglas Barney:

That guide can make you to feel relax. This particular book The Service-Dominant Logic of Marketing:
Dialog, Debate, and Directions was colorful and of course has pictures around. As we know that book The
Service-Dominant Logic of Marketing: Dialog, Debate, and Directions has many kinds or genre. Start from
kids until adolescents. For example Naruto or Detective Conan you can read and think you are the character
on there. So, not at all of book are usually make you bored, any it offers up you feel happy, fun and rest. Try
to choose the best book for you personally and try to like reading this.
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